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Welcome To Public Speaking 

OVERVIEW 

Given the demands for good communication skills in the civic realm and in the workplace, 
a course in public speaking is perhaps more important than ever. There is no quick path to 
a great speech. Good speaking is developed through practice and hard work. 

The public speaking course is a unique course. Unlike, say, a course in the principles of law 
or the history of Central Asia, the public speaking course requires you to both know content 
and be able to perform a skill well. You will learn important principles of public speaking, 
but simply knowing these principles is insufficient; you must also be able to apply them 
well. By the same token, you might be able to get through a speech without saying άǳƳΣέ 
but if the content of the speech is bad, it is not a good speech. The best public speakers not 
only speak smoothly, they also say important and interesting things. 

Course Student Learning Outcomes 

By the end of this semester, you should be able to 

1. Organize and deliver effective informative and persuasive speeches applying the 
principles of public speaking. 

2. Utilize effective research skills using traditional and electronic resources. 

3. Analyze public discourse. 

This course thus advances the mission of the Department of Communication at College of 
the Canyons to nurture socially responsible, literate citizens who can interpret and evaluate 
the images and messages they create and receive. 
 

HOW TO BE A STUDENT OF PUBLIC SPEAKING 
 
The most successful model for teaching public speaking (and the one this class follows) relies 
on a mix of instruction, imitation, and practice. 

ω Instruction reinforces the lessons learned from the history of public speaking study. 
The instruction in this class draws most explicitly from the rhetorical tradition. We 
will study principles of argumentation, arrangement, and style. 

ω Imitation means that when studying a performance skill like speaking, we benefit by 
identifying and imitating the best practices of skilled speakers. I ŘƻƴΩǘ mean stealing 
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or plagiarizing, I mean trying to link phrases together in a manner similar to a speaker 
we think sounds good. There are a number of speeches that you will watch during 
this course (online and in class). The intent of these speeches is to show you some 
best practices. You ǎƘƻǳƭŘƴΩǘ simply watch a speech like you would a television show; 
you should look to find some verbal or nonverbal behaviors that you would like to be 
able to imitate.  

ω Practice is the most obvious leg of public speaking study. If you are going to get better 
at public speaking, you must be able to apply the lessons of instruction and imitation 
by practicing your speeches. The nice thing about public speaking is that you can 
practice it almost anywhere. However, your practice time is best spent by speaking in 
situations where you have an attentive audience (as opposed to a curious dog or a 
sleeping roommate). 

 

MISCONCEPTIONS ABOUT PUBLIC SPEAKING 
 

1 You ŎŀƴΩǘ learn to be a good public speaker; you have to be born a naturally good 
speaker. Everyone can become a better public speaker through study and practice. 
I love to ski. I ǿŀǎƴΩǘ ōƻǊƴ a good skier; rather, I grew up skiing. I skied as often as I 
could, and I got better. The same is true of public speaking. You were born with the 
basic equipment needed for speaking in publicτlungs and a mouth. 

2 I can only learn public speaking through practice. This misconception often works 
in conjunction with the misconception #1 and #3. I see this as a hugely egoistic 
argument since it assumes that only you know what good public speaking is and 
only you know how to improve. Let me return to the skiing analogy (though you 
could substitute any sports or skills analogy, like playing a musical instrument). 
Most people develop their skiing ability by simply skiing a lot. But if you want to 
get better, you need to seek outside information about the principles of skiing. 
¢ƘŀǘΩǎ why people pay a lot of money for ski lessons. Ski instructors can both 
model good skiing behaviors and they can talk about the physics of metal on snow 
and the physiology of your muscles on skis. 

3 Public speaking is just delivery (speech content ŘƻŜǎƴΩǘ matter). This is like saying 
that a good essay is simply one that has good grammar or punctuation. A good 
essay should have good grammar and punctuation, but it also needs good content. 
The same holds true of a speech. When we listen to a speech we judge the speaker 
according to what they say as well as how they say it. Think about presidential 
debates. After any presidential debate, pundits flood the airwaves and pick apart 
both content and delivery, but they spend far more time discussing what the 
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candidates said. 

4 Reading a speech is the best way to ensure a good speech. You will hear me talking 
a lot about the similarities between writing and speaking, but they also differ in 
many important respects. A speech is an act of communication with a specific 
audience. Reading a speech undermines this (and as we will see, can actually make 
you more nervous). If you were having a conversation with a friend about your 
classes and suddenly started reading a prepared set of comments, the conversation 
would sink. Why? A conversation is dynamic and relies on communicating with the 
other person. A speech is like a conversation in this way, you are engaging in a 
shared act of communication with the audience.  

As you can see, strong public speaking skills is not something that people are born with or 
something that we can do alone. Now that you have an idea of what to expect from this 
course, what is expected of you, and why public speaking is vitally important, lets get 
started!  
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Chapter 1: Introduction To Public Speaking 
By: Lisa Schreiber, Ph.D. and Morgan Hartranft Millersville University, Millersville, PA 

 

 

LEARNING OBJECTIVES 
 

After reading this chapter, you should be able to: 
 

ω Articulate at least three reasons why public speaking skills are important. 
ω Describe the difference between the linear and the transactional model of 

communication. 
ω List, define, and give an example of each of the components of communication. 
ω Differentiate between the major types of speeches. 
ω Identify the eleven core public speaking competencies. 
ω Apply chapter concepts in final questions and activities. 

 

Introduction to Public Speaking: Introduction 

IǳƳŀƴǎΩ ŀōƛƭƛǘȅ to communicate using formalized systems of language sets us apart from 
other living creatures on the Earth. Whether these language conventions make us 
superior to other creatures is debatable, but there is no question that overall, the most 
successful and most powerful people over the centuries have mastered the ability to 
communicate effectively. In fact, the skill of speaking is so important that it has been 
formally taught for thousands of years. 

The ironic feature of public speaking is that while we recognize that it is an important skill 
to have, many of us do not like or want to give speeches. You may be reading this book 
because it was assigned to you in a class, or you may be reading it because you have to 

give a speech in your personal or professional life.  If you are 
reading this book because you like public speaking or you 
have a burning desire to learn more about it, ȅƻǳΩǊŜ in the 
minority.  

 

The good news about public speaking is that although it may 
not be on the top of the list of our favorite activities, anyone 
can learn to give effective presentations. What is important 
is that the audience understands you and remembers what 
you have to say. By learning and using the techniques 

https://creativecommons.org/licenses/by-nc-nd/3.0/
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provided in this reading material, you will discover how to create engaging speeches and 
present them using your own delivery style. 

Benefits of Public Speaking 

According to the Association of 
American Colleges and 
Universities, there is a core set of 
skills that are necessary άōƻǘƘ for 
a globally engaged democracy 
and for a dynamic, innovation 
fueled ŜŎƻƴƻƳȅέ όwƘƻŘŜǎΣ нлмлύΦ 
In the category of άLƴǘŜƭƭŜŎǘǳŀƭ 
and practical skills,έ public 
speaking is listed as one of these 
core skills.  

Public speaking is the process of 
designing and delivering a 
message to an audience. Effective 

public speaking involves understanding your audience and speaking goals, choosing 
elements for the speech that will engage your audience with your topic, and delivering your 
message skillfully.  

Good public speakers understand that they must plan, organize, and revise their material in 
order to develop an effective speech.  This is not particularly surprising given that 
communication skills are critical for intellectual development, career trajectory, and civic 
engagement. Public speaking is universally applicable to all types of majors and occupations 
and is seen by U.S. employers as a critical employability skill for job seekers (Rockler-Gladen, 
2009).  No matter what your ambitions and interests are, developing speaking skills will 
benefit your personal, professional, and public life. 

Personal 

People ŘƻƴΩǘ just give presentations on the job and in classes. At times we are called upon 
to give speeches in our personal lives. It may be for a special event, such as a toast at a 
wedding. We may be asked to give a eulogy at a funeral for a friend or loved one. We may 
have to introduce a guest speaker at an event or present or accept an award for service.  

Developing the skill to give these types of speeches can help us to fulfill essential roles in 
our family and community. Another great personal benefit of public speaking is that it 
builds self-ŎƻƴŦƛŘŜƴŎŜΦ LǘΩǎ no surprise that speaking in public is scary, but by engaging in 
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the activity you will build self-confidence through the experience. 

 

Professional 

TV announcers, teachers, lawyers, and 
entertainers must be able to speak well, but most 
other professions require, or at the very least, can 
benefit from the skills found in public speaking. It 
is believed 70% of jobs today involve some form of 
public speaking (Aras, 2012).   

With the recent economic shift from 
manufacturing to service careers, the ability to 
communicate with others has become crucial.  Top 
CEOs advise that great leaders must be able to 
communicate ideas effectively; they must be able 
to persuade, build support, negotiate and speak 
effectively in public (Farrell, 2013).  

The chapters on άLƴŦƻǊƳŀǘƛǾŜ {ǇŜŀƪƛƴƎέ and άtŜǊǎǳŀǎƛǾŜ {ǇŜŀƪƛƴƎέ can help readers 
understand how to write presentations that enhance their leadership skills. But before you 
even start a career, you have to get a job. Effective speaking skills make you more attractive 
to employers, enhancing your chances of securing employment and later advancing within 
your career.  

Employers, career counselors, and the National Association of Colleges and Employers 
(NACE) all list good communication skills at the top of the list of qualities sought in potential 
employees. According to b!/9Ωǎ executive director, Marilyn Mackes, the Job Outlook 2013 
Report found that employers are looking for people who can communicate effectively (Koncz 
& Allen, 2012).  Monster.com advises, άŀǊǘƛŎǳƭŀǘƛƴƎ thoughts clearly and concisely will make 
a difference in both a job interview and subsequent job performanceέ όaŎYŀȅΣ нллрύΦ  

Action is a great restorer and builder of confidence.  Inaction is not only the result, but the cause, of 
fear. Perhaps the action you take will be successful; perhaps different action or adjustments will have 

to follow. But any action is better than no action at all.  

~ Norman Vincent Peale 

Public 

Learning about public speaking will allow you to participate in democracy at its most 
basic level. Public speaking is important in creating and sustaining a society, which 
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includes informed, active participants. Even if you do not plan to run for office, learning 
about public speaking helps you to listen more carefully to and critically evaluate others 
speeches. Listening and critical thinking allow you to understand public dilemmas, form 
an opinion about them, and participate in resolving them. The progress of the past 
century involving segregation, ǿƻƳŜƴΩǎ rights, and environmental protection are the 
result of people advancing new ideas and speaking out to others to persuade them to 
adopt changes.  

Introduction to Public Speaking: Models of Communication 

It should be clear by now that public speaking happens all around us in many segments of 
our lives. However, to truly understand what is happening within these presentations, we 
need to take a step back and look at some of the key components of the communication 
process. 

Linear Model of Communication 

The first theoretical model of communication was proposed in 1949 by Shannon and 
Weaver for Bell Laboratories. This three-part model was intended to capture the radio and 
television transmission process. However it was later adapted to human communication 
and is now known as the Linear Model of Communication.  

The first part of the model is the sender, and this is the person who is speaking. The second 
part of the model is the channel, which is the apparatus for carrying the message (i.e., the 
phone or TV). The third part of the model is the receiver, and this is the person who picks 
up the message.  

In this model, communication is seen as a one-way process of transmitting a message from 
one person to another person. This model can be found in Figure 1.1. If you think about 
situations when you communicate with another person face-to-face or when you give a 
speech, you probably realize that this model is inadequateτcommunication is much more 
complicated than firing off a message to others. 
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Transactional Model of Communication 

Models of communication have evolved significantly since Shannon and Weaver first 
proposed their well- known conceptual model over sixty years ago. One of the most useful 
models for understanding public speaking is .ŀǊƴƭǳƴŘΩǎ Transactional Model of 
Communication. In this model, communication is seen as an ongoing, circular process. We 
are constantly affecting and are affected by those we communicate with.  

The transactional model has a number of interdependent processes and components, 
including the encoding and decoding processes, the communicator, the message, the 
channel and noise. Although not directly addressed in .ŀǊƴƭǳƴŘΩǎ (2008) original 
transactional ƳƻŘŜƭΣ ǇŀǊǘƛŎƛǇŀƴǘǎΩ worldviews and the context also play an important role 
in the communication process. See Figure 1.2 for an illustration.  
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He who would learn to fly one day must first learn to stand and walk and run 
and climb and dance; one cannot fly into flying. ~ Friedrich Nietzsche 

 

Introduction to Public Speaking: Elements of the Communication 
Process 

Encoding and Decoding 

Encoding refers to the process of taking ideas, thoughts feelings, or mental images, and 
associating those with words, and then speaking those words in order to convey a message. 
So, if you wanted to explain to your aunt the directions to your new apartment, you would 
picture in your mind the landscape, streets and buildings, and then you would select the 
best words that describe the route so your aunt could find you. 
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Decoding is the reverse process of encoding.  It involves listening to words, thinking about 
them, and converting those words into mental images, thoughts, feelings, and ideas. If your 
aunt were trying to find her way to your apartment, she would listen to your words, 
associate these words with streets and landmarks that she knows, and then she would form 
a mental map of the way to get to you.  Using Language Well (Chapter 11) provides 
additional insight into the encoding and decoding processes. 

 

Communicator 

The term communicator refers to each person in the interaction or speech setting.   It is 
used instead of sender and receiver, because when we are communicating with other 
people, we are not only sending a message, we are receiving messages from others 
simultaneously.  

When we speak, we observe ƻǘƘŜǊǎΩ nonverbal behavior to see if they understand us, and 
we gauge their emotional state. The information we gain from these observations is known 
as feedback. Over the telephone, we listen to paralinguistic cues, such as pitch, tone, 
volume, and fillers (i.e., άǳƳΣέ άǳƘΣέ άŜǊΣέ άƭƛƪŜΣέ ŀƴŘ so on). This means that communication 
is not a one-way process.  

Even in a public speaking situation, we watch and listen to audience ƳŜƳōŜǊǎΩ responses. 
If audience members are interested, agree, and understand us, they may lean forward in 
their seats, nod their heads, have positive or neutral facial expressions, and provide 
favorable vocal cues  (such as laughter, ά¢ƘŀǘΩǎ ǊƛƎƘǘΣέ ά¦Ƙ ƘǳƘΣέ or ά!ƳŜƴΗέύΦ If audience 
members are bored, disagree, or are confused by our message, they may be texting or 
looking away from us, shake their heads, have unhappy or confused expressions on their 
faces, or present oppositional vocal cues (like groans, άL ŘƻƴΩǘ ǘƘƛƴƪ ǎƻΣέ ά¢Ƙŀǘ ŘƻŜǎƴΩǘ ƳŀƪŜ 
ǎŜƴǎŜΣέ or ά¸ƻǳΩǊŜ ŎǊŀȊȅΗέύΦ Thus, communication is always a transactional processτa give 
and take of messages. 

Message 

The message involves those verbal and nonverbal behaviors enacted by communicators 
that are interpreted with meaning by others. The verbal portion of the message refers   to 
the words that we speak, while the nonverbal portion includes our tone of voice and other 
non-vocal components such as personal appearance, posture, gestures and body 
movements, eye behavior, the way we use space, and even the way that we smell.  

For instance, the person who gets up to speak wearing a nice suit will be interpreted more 
positively than a person giving the exact same speech wearing sweats and a graphic t- shirt. 
Or if a speaker tries to convince others to donate to a charity that builds wells in poor 
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African villages using a monotone voice, she will not be as effective as the speaker who 
gives the same speech but speaks with a solemn tone of voice. If there is ever a conflict 
between the verbal and the non-verbal aspects of a message, people will generally believe 
the nonverbal portion of the message.  

To test this, tighten your muscles, clench your fists at your sides, pull your eyebrows 
together, purse your lips, and tell someone in a harsh voice, άbhΣ LΩƳ NOT ŀƴƎǊȅΗέ See if 
they believe your words or your nonverbal behavior. 

The message can also be intentional or unintentional. When the message is intentional, 
this means that we have an image in our mind that we wish to communicate to an 
audience or a person in a conversation, and we can successfully convey the image from 
our mind to ƻǘƘŜǊǎΩ minds with relative accuracy.  

An unintentional message is sent when the message that we wish to convey is not the 
same as the message the other person receives. [ŜǘΩǎ say you are returning from an outing 
with your significant other and she or he asks, ά5ƛŘ you have a ƎƻƻŘ ǘƛƳŜΚέ You did have 
a good time but are distracted by a TV commercial when asked, so you reply in a neutral 
tone, ά{ǳǊŜΣ I had ŦǳƴΦέ Your significant other may interpret your apathetic tone of voice 
and lack of eye contact to mean that you did not enjoy the evening, when in fact you 
actually did. Thus as communicators, we cannot always be sure that the message we wish 
to communicate is interpreted as we intended. 

Channel 

The channel is very simply the means through which the message travels. In face-to-face 
communication, the channel involves all of our senses, so the channel is what we see, hear, 
touch, smell, and perhaps what we taste. When ǿŜΩǊŜ communicating with someone 
online, the channel is the computer; when texting, the channel is the cell phone; and when 

watching a movie on cable, the 
channel is the TV.  

The channel can have a profound 
impact on the way a message is 
interpreted. Listening to a 
recording of a speaker does not 
have the same psychological impact 
as listening to the same speech in 
person or watching that person on 
television.  
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One famous example of this is the 1960 televised presidential debate between John F. 
Kennedy and Richard Nixon. According to History.com (2012), on camera, Nixon looked 
away from the camera at the reporters asking him questions, he was sweating and pale, he 
had facial hair stubble, and he wore a grey suit that faded into the set background. ά/ƘƛŎŀƎƻ 
mayor Richard J. Daley reportedly said [of Nixon], Ψaȅ God, ǘƘŜȅΩǾŜ embalmed him before 
he ŜǾŜƴ ŘƛŜŘΩέ όIƛǎǘƻǊȅΦŎƻƳύΦ  

Kennedy, on the other hand, looked into the camera, was tanned, wore a dark suit that 
made him stand out from the background, and appeared to be calm after spending the 
entire weekend with aides practicing in a hotel room. Most of those who listened to the 
radio broadcast of the debate felt that it was a tie or that Nixon had won, while 70% of 
those watching the televised debate felt that Kennedy was the winner. 

Noise 

The next aspect of the model of communication is noise. Noise refers to anything that 
interferes with message transmission or reception (i.e., getting the image from your head 
into ƻǘƘŜǊǎΩ heads). There are several different types of noise. The first type of noise is 
physiological noise, and this refers to bodily processes and states that interfere with a 
message. For instance, if a speaker has a headache or the flu, or if audience members are 
hot or hungry these conditions may interfere with message accuracy.  

The second type of noise is psychological noise. Psychological noise refers to mental states 
or emotional states that impede message transmission or reception. For example, if 
someone has just broken up with a significant other, or if ǘƘŜȅΩǊŜ worried about their 
grandmother who is in the hospital, or if they are thinking about their shopping list, this 
may interfere with communication processes as well.  

The third type of noise is actual physical noise, and this would be simply the actual sound 
level in a room. Loud music playing at a party, a number of voices of people talking 
excitedly, a lawnmower right outside the window, or anything that is overly loud will 
interfere with communication.  

The last type of noise is cultural noise. Cultural noise 
refers to message interference that results from 
differences in ǇŜƻǇƭŜǎΩ worldviews. Worldview is 
discussed in more detail below, but suffice it to say that 
the greater the difference in worldview, the more 
difficult it is to understand one another and 
communicate effectively.  
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Worldview 

Most people ŘƻƴΩǘ ƎƛǾŜ a lot of thought to the communication process. In the majority of 
our interactions with others, we are operating on automatic pilot. Although the encoding 
and decoding processes may appear to be fairly straightforward, it is actually much more 
complicated than it seems. The reason for this is because we all have different 
worldviews. Worldview is the overall framework through which an individual sees, thinks 
about, and interprets the world and interacts with it. There are five core components to 
our worldview. 

1. Epistemology is the way that we acquire knowledge and/or what counts as 
knowledge. Think about the process of conducting research. Thirty years ago, to find a 
series of facts, one had to use a card catalogue and scour the library stacks for books. Now 
researchers can access thousands of pages of information via their computer from the 
comfort of their own home. Epistemology is linked to public speaking because it governs 
ŀǳŘƛŜƴŎŜ ƳŜƳōŜǊǎΩ ǇǊŜŦŜǊǊŜŘ learning styles and who or what they consider to be 
credible sources. 

2. Ontology refers to our belief system, how we see the nature of reality or what we see 
as true or false. We may (or may not) believe in aliens from outer space, that butter is bad 
for you, that the Steelers will win the Superbowl, or that humans will be extinct in 200 
years. Speechwriters should be careful not to presume that audience members share the 
same beliefs. If a speaker claims that illness can be aided with prayer, but several people 
in the audience are atheists, at best the speaker has lost credibility and at worst these 
audience members could be offended. 

3. Axiology represents our value system, or what we see as right or wrong, good or bad, 
and fair or unfair. One of the ways that you can tell what people value is to ask them what 

their goals are, or to ask them what 
qualities they look for in a life 
partner. Values can have an impact 
on multiple levels of the public 
speaking process, but in particular, 
values impact speaker credibility 
and effectiveness in persuasion. For 
instance, some cultures value 
modest dress in women, so wearing a 
sleeveless shirt while presenting could 
cause a female to lose credibility with 
some audience members. Or if 
audience members value the 
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freedom to bear arms over the benefits of government regulation, a speaker will have a 
difficult time convincing these audience members to vote for stricter gun control 
legislation. 

4. Cosmology signifies the way that we see our relationship to the universe and to other 
people. Cosmology dictates our view of power relationships and may involve our religious 
or spiritual beliefs. Controversial speech topics (like universal health care and the death 
penalty) are often related to this aspect of worldview as we must consider our responsibilities 
to other human beings and our power to influence them. Interestingly, cosmology would also 
play a role in such logistical points as who is allowed to speak, the order of speakers on a 
schedule (e.g., from most to least important), the amount of time a speaker has to speak, 
the seating arrangement on the dais, and who gets the front seats in the audience. 

5. Praxeology denotes our preferred method of completing everyday tasks or our 
approach to solving problems. Some speech writers may begin working on their outlines as 
soon as they know they will need to give a speech, while others may wait until a few days 
before their speech to begin preparing (we do not recommend this approach). Praxeology 
may also have an impact on a ǎǇŜŀƪŜǊΩǎ preference of delivery style, methods of arranging 
main points, and choice of slideware (i.e., Power Point versus Prezi). 

It is always good to explore the ǎǘǳŦŦ ȅƻǳ ŘƻƴΩǘ agree with, to try and understand a different 
lifestyle or foreign worldview. I like to be challenged in that way, and always end up learning 

something I ŘƛŘƴΩǘ know. 
 ~ Laura Linney 

It is important to understand worldview because it has a profound impact on the encoding 
and decoding processes, and consequently on our ability to be understood by others. Try 
this simple experiment: ask two or three people to imagine a dog while you imagine a dog 
at the same time. ά5ƻƎέ is a very concrete 
word (a word that describes a tangible 
object that can be perceived through the 
senses), and it is one of the first words 
children in the United States learn in school. 
Wait a few seconds and then ask each 
person what type of dog he or she was 
thinking of. Was it a Chihuahua? Golden 
retriever? Rottweiler? Or some other dog? 
Most likely each person you asked had a 
different image in his or her mind than you 
had in yours. This is our worldview at work. 
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To further illustrate, you may tell a co-worker, άL ŎŀƴΩǘ wait to go home this weekendτ 
we are having ƭŀǎŀƎƴŀΗέ Seems like a fairly clear-cut statement, ŘƻŜǎƴΩǘ it? Unfortunately, 
it is not. While άƭŀǎŀƎƴŀέ is also a concrete word, our worldviews cause us to interpret 
each word in the statement differently. Where is άƘƻƳŜΚέ Who is making the meal? What 
ingredients will be used in the lasagna? Is this dish eaten as a regular meal or for a special 
occasion? Will there be leftovers? Are friends invited? Since everyone who has eaten 
lasagna has had a different experience of the cuisine, we all acquire a different image in 
our mind when we hear the ǎǘŀǘŜƳŜƴǘ άΧǿŜ are having ƭŀǎŀƎƴŀΗέ  

Complicating matters is the fact that the more abstract the word becomes, the more room 
there is for interpretation. Abstract words (words that refer to ideas or concepts that are 
removed from material reality) like άǇŜŀŎŜΣέ άƭƻǾŜΣέ άƛƳƳƻǊŀƭΣέ άƧǳǎǘƛŎŜΣέ άŦǊŜŜŘƻƳΣέ 
άǎǳŎŎŜǎǎΣέ and άƘƻƴƻǊέ can have a number of different meanings; each of which is 
predicated on ƻƴŜΩǎ worldview.  

Communicators have their own unique worldviews that shape both the encoding and 
decoding processes, which means that we can never be completely understood by another 
person. People from the Midwest may call carbonated beverages άǇƻǇΣέ while those from 
the East Coast may say άǎƻŘŀΣέ and those from Georgia may say άCƻƪŜΦέ Even when simple 
terms are used like άƻŀƪ ǘǊŜŜέ or άŦƛǊŜ ƘȅŘǊŀƴǘΣέ each listener will form a different mental 
image when decoding the message. Never take communication for granted, and never 
assume your listener will understand you. It takes hard work to make yourself understood 
by an audience. 

Context is worth 80 IQ points. ~ Alan Kay 
 

Context 

The last element of the communication process is the context in which the speech or 
interaction takes place. In ǘƘŜ мфулΩǎ context was 
taught as the actual physical setting where 
communication occurred, such as in a place of 
worship, an apartment, a workplace, a noisy 
restaurant, or a grocery store. People communicate 
differently in each one of these places as there are 
unwritten rules of communication (called norms) 
that govern these settings.  

More recently the concept of context has evolved 
and expanded to include the type of relationships we have with others and the 
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communicative rules that govern those relationships.  So you do not speak the same way 
to your best friend as you do to a small child, your parent, your boss, your doctor, or a 
police officer.  And you may speak to your best friend differently in your apartment than 
you do in your ǇŀǊŜƴǘǎΩ home, and your communication may also change when you are 
both out with friends on the weekend. In sum, the context refers to the norms that govern 
communication in different situations and relationships.  

Introduction to Public Speaking: Conclusion 

Our capacity to communicate through systems of language differentiates us from other 
species, but the use of that language to communicate effectively is actually harder than 
anticipated, particularly in front of an audience. Fortunately, by reading this book, you can 
learn the skills required to communicate more effectively one-on-one and in a speaking 
situation. 

The speeches you present will be given in a particular context. In your role as 
communicator, you will encode and deliver a message, which will then be decoded by 
audience members (also communicators). At the same time you are speaking, you will be 
receiving verbal and nonverbal feedback from the audience. The way that the message is 
decoded will depend entirely on the amount of noise interfering with the message as well 
as the worldviews of audience members. 

Every new speaker should work to become skilled at the eleven core public speaking 
competencies. These competencies include: selecting a useful topic, writing an engaging 
introduction, organizing the points of the speech, finding effective supporting materials for 
the points, adding a conclusion 
that provides closure, using 
clear and vivid language, 
making sure that ƻƴŜΩǎ vocal 
expression corresponds to the 
goals of the speech, using 
nonverbals that complement 
the message, adapting the 
message to ƻƴŜΩǎ ŀǳŘƛŜƴŎŜΣ 
using visual aids effectively, and 
using credible evidence and 
sound reasoning in persuasive 
messages. Each one of the 
competencies just listed is 
covered in depth in one or more 

Review Questions and Activities 

ω What are the personal, professional and public 
benefits of enhancing your public speaking skills? 

ω What is the difference between the linear and 
transactional model of communication? 

ω Define and give an original example of each of the 
elements of the communication process. 

ω Which of the elements of the communication 
process do you think has the greatest impact on the 
way a message is interpreted? Explain 
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chapters in this book. 

The authors of this textbook hope that readers will find the chapters useful in developing 
their own communication competence. Whether you are new to giving presentations, or a 
more experienced speaker, it is important to remember that the best way to improve your 
public speaking skills is through preparation and practice. Although it may take time to 
learn effective speaking skills, the effort is well worth the benefits you will reap in your 
personal, professional, and public life. 

Glossary  

Abstract Word 
Words that refer to ideas or concepts that are removed from material reality. 

Axiology 
A part of worldview; refers to an individualΩǎ or ƎǊƻǳǇΩǎ value system. 

Channel 
The means through which the message travels. 

Communicator 
The people in the interaction or speech setting who encode and decode messages 
simultaneously. 

Concrete Word 
A word that describes a tangible object that can be perceived through the senses. 

Context 
The communication rules that govern different physical settings and/or different types 
of relationships. 

Cosmology 
A part of worldview; refers to the way individuals and groups see themselves in relation 
to other people and their view of their place in the universe. 

Cultural Noise 
Differences in worldview that cause message interference. 

Decoding 
The process of listening to words and interpreting the words so they are associated with a 
mental image. 

Encoding 
The process of taking a mental image, associating the image with words, and then 
speaking those words. 
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Epistemology 
A part of worldview; refers to the way an individual or group acquires knowledge or 
what counts as knowledge. 

Listening 
The psychological process of interpreting and making sense of the messages we receive. 

Message 
The words, nonverbal behavior, or other signals transmitted from one person to 
another. 

Noise 
Any thing that interferes with the message transmission or the encoding and decoding 
processes. 

Nonverbal Behavior 
All of the messages we send τ except for the words we say. Can include appearance, 
eye behavior, kinesics (body movement), proxemics (use of space), touch, time, and 
smell. 

Norms 
The verbal and nonverbal rules (usually unspoken) that govern communicative behavior. 

Ontology 
A part of worldview; refers to an ƛƴŘƛǾƛŘǳŀƭΩǎ or ƎǊƻǳǇΩǎ belief system. 

Praxeology 
A part of worldview; refers to the way an individual or group goes about tasks or solving 
problems. 

Psychological Noise 
Message interference that results from disturbed or excited mental states.  

Physiological Noise 
Message interference that results from bodily discomfort. 

Physical Noise 
Message interference that results when the noise level (as measured in decibels) makes 
it difficult to hear a message. 

Public Speaking 
The act of delivering a speech in front of a live audience. 

Worldview 
The overall framework through which an individual sees, thinks about, and interprets 
the world and interacts with it. 



20 | C o l l e g e  o f  t h e  C a n y o n s  ς C o m s  1 0 5  P u b l i c  S p e a k i n g 

 

References 

Aras, K. (2012). The nuts and bolts of public speaking: Practical tools for powerful presentations. Retrieved 
from http://www.thecommunicationfactory.com/seminars/skills/PublicSpeaking.php 

Barnlund, D. C. (2008). A transactional model of communication. In. C. D. Mortensen (Eds.), 
Communication theory (2nd Ed), pp. 47-57. New Brunswick, New Jersey: 
Transaction.  

Farrell, R. (2011). Soft skills all great leaders should have. CareerBuilder. 

http://www.careerbuilder.com/Article/CB-2335-Leadership-Management-Soft-skills-all-great-leaders- 
should-have/ 

History.com. (2012). The Kennedy- Nixon Debates. History.com. Retrieved from 

http://www.history.com/topics/kennedy -nixon-debates 

Koncz, A. and Allen, C. (2012). Employers look for communication skills, ability to work in a team in new 
college grads. www.naceweb.org/pressreleases/. 

McKay, J. (2005). Employers complain about communication skills. Pittsburgh Post Gazette. 

Rhodes, T. (Ed.) (2010). Assessing outcomes and improving achievement: Tips and tools for using rubrics.  

Washington D. C.: Association of American Colleges and Universities. 

Rockler-Gladen, N. (2009, March 21). Job skills that every college student needs: Writing, speaking, 
professionalism, and other important knowledge. Suite 101.com. Retrieved from 
http://studyskills.suite101.com/article.cfm/job_skills_that_every_college student_needs 

Schreiber, L., Paul, G. & Shibley, L. R. (2012). The development and test of the Public Speaking 
Competence Rubric. Communication Education, 61 (3), 205 ς 233. 

Shannon, C. E., & Weaver, W. (1949). The mathematical theory of communication. Urbana: University of 
Illinois Press 

U.S. Department of Labor (2000). Skills and tasks for jobs: A SCANS report for America 2000. The {ŜŎǊŜǘŀǊȅΩǎ 
Commission on Achieving Necessary Skills. Washington, D.C. 

Photo Credits 
p. 1 The Dali Lama http://commons.wikimedia.org/wiki/File: Dalai-Lama-talking-to-KD.jpg By 
Wakan Foundation for the Arts 
p. 2 Ronsenbaum talking to woman http://commons.wikimedia.org/wiki/File: 
Michael_Rosenbaum_(4995506953).jpg By Vagueonthehow 
p. 2 Alice Walker http://commons.wikimedia.org/wiki/File: Alice_Walker_(cropped)1.jpg ByVirginia 
Debolt 
p. 5 The Kennedy /  Nixon Debate 1960 http://e n.wikipedia.org/wiki/File:Kenned 
y_Nixon_Debate_(1960).jpg By the National Park Service 
 
p. 6 FEMA worker talking to woman http://upload.wikimedia.org/wikipedia/co 
mmons/1/17/FEMA_-_32747_- 
_FEMA_Community_Relations_worker_talking_to_a_Ohio_resident.jpg Ficara /  FEMA 

http://www.thecommunicationfactory.com/seminars/skills/PublicSpeaking.php
http://www.careerbuilder.com/Article/CB-2335-
http://www.history.com/topics/kennedy-nixon-debates
http://www.naceweb.org/pressreleases/
http://studyskills.suite101.com/article.cfm/job_skills_that_every_college
http://studyskills.suite101.com/article.cfm/job_skills_that_every_college
http://commons.wikimedia.org/wiki/File
http://commons.wikimedia.org/wiki/File
http://commons.wikimedia.org/wiki/File


21 | C o l l e g e  o f  t h e  C a n y o n s  ς C o m s  1 0 5  P u b l i c  S p e a k i n g 

 

p. 6 Superfans http://commons.wikimedia.org/wiki/File:NFL_Superfans.jpg By HMJD02 
p. 7 Hand cyclists at Warrior Games http://commons.wikimedia.org/wiki/File: Flickr_- 
_The_U.S._Army_- _Talking_technique.jpg By U.S. Army 
p. 9 Reasons not to like public speaking http://www.flickr.com/photos/codepo8/4 348896264/ 
by Christian Heilmann 
p. 9 Woman drawing http://www.flickr.com/photos/jonnygoldstein/3958 
940167/sizes/m/in/photostream/ by Jonny Goldstein 

 
 

 

http://commons.wikimedia.org/wiki/File
https://creativecommons.org/licenses/by-nc-nd/3.0/


22 | C o l l e g e  o f  t h e  C a n y o n s  ς C o m s  1 0 5  P u b l i c  S p e a k i n g 

 

Chapter 2: Ethics 
By Alyssa G. Millner, Ph.D. and Rachel D. Price, Ph.D. 
University of Central Arkansas, University of Arkansas at Little Rock & University of Kentucky, and 
Southern Illinois University & University of Kentucky 

 

LEARNING OBJECTIVES 

After reading this chapter, you should be able to: 
 

¶ Define ethics and explain why ethics are important in public speaking. 

¶ Differentiate between morality and ethical dilemma. 

¶ Identify the three types of plagiarism and understand how to avoid them. 

¶ Explain how to cite sources in written and oral speech materials. 

¶ Develop responsible language use by avoiding hate language and using inclusive 
language. 

¶ Use a speech platform to promote diversity, raise social awareness, and understand 
free speech. 

¶ Employ ethical listening by readying both mind and body to avoid distractions. 

¶ Develop patterns of ethical feedback through praise and constructive criticism. 

¶ Apply ethical communication skills to public speaking situations. 

¶ Apply module concepts in final questions and activities. 

Ethics in Public Speaking: Introduction 
 
Maggie is helping her older sister plan for her wedding. She loves event planning and 
decides to give an informative speech to her classmates ƻƴ ά{ŜƭŜŎǘƛƴƎ a CƭƻǊƛǎǘΦέ She knows 

all the other women in class will adore the topic 
and her visual aids (an assortment of flowers and 
a rose for everyone to take home). As Maggie 
begins the speech, she creates a listener relevance 
link that relates mostly to the women in the class. 
In fact, most of the speech is directed at female 
listeners.  

As she moves through the main points of her 
speech, Maggie realizes that she is running out of 
time and only has 1 minute left or the instructor 

https://creativecommons.org/licenses/by-nc-nd/3.0/
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will penalize her. During her third main point, she skips over some citations but shares the 
ǎǘŀǘƛǎǘƛŎǎ ƻŦ ǎŀǾƛƴƎ ƳƻƴŜȅ ƻƴ ŀ ǘǊǳǎǘǿƻǊǘƘȅ ŦƭƻǊƛǎǘΦ ¢ƘŜ ƭƛǎǘŜƴŜǊǎ ŘƻƴΩǘ ƴƻǘƛŎŜ ǘƘŀǘ aŀƎƎƛŜ 
ƴŜƎƭŜŎǘŜŘ ǘƻ ǇǊƻǾƛŘŜ ƻǊŀƭ ǎƻǳǊŎŜ ŎƛǘŀǘƛƻƴǎΣ ǎƻ ǎƘŜ ŦŜŜƭǎ ŎƻƴŦƛŘŜƴǘ ƻŦ ǘƘŜ άŜȄǇŜǊǘƛǎŜέ ǎƘŜ Ƙŀǎ 
derived. After Maggie finishes her final main point, she concludes and reminds the ladies 
to find her later if they have any questions about the prices of quality florists in the area. 

When preparing for this speech, Maggie attempted an audience analysis, which we will 
study in chapter 5. However, she failed to adequately involve all audience members by 
choosing a traditionally female topic and tailoring the language to females in the class.  

A second unethical decision made by Maggie was to omit oral citations, thereby failing to 
give credit to those who deserved it. aŀƎƎƛŜΩǎ practices in her speech are just a few ways 
in which unethical public speaking can occur. The evolution of ethics is central to public 
speaking because it is through communication that our ideas about right and wrong or 
good and bad are formed. 
 

Ethics is knowing the difference between what you have a right to do 
and what is right to do. ~ Potter Stewart 

 

Issues related to honesty, integrity, and morality are present in our everyday lives. We 
recognize the need for ethical communication when leaders make deceitful statements. 
For instance, we all remember President /ƭƛƴǘƻƴΩǎ famous quote: άL did not have sexual 
relations with that ǿƻƳŀƴΦέ We recognize a crafty speaker when we hear one. Ethics, 
however, ŀǊŜƴΩǘ just important for presidents and other public figures. Ethical concerns 
arise in a variety of public speaking contexts, as this chapter portrays. 
 

The National Communication Association (NCA) suggests that communicators should be 
committed to following principles of ethical communication. According to the NCA Credo 
of Ethical Communication (1999), άEthical communication is fundamental to responsible 
thinking, decision making, and the development of relationships and communities within 
and across contexts, cultures, channels, and mediaΦέ Ethical communication also yields 
positive outcomes, such as truthfulness, respect, and accuracy of information. You can see 
that ethics is a very important part of the communication process. Likewise, it is an 
important part of the public speaking process. 
 

Unethical communication can lead to poor decision-making or a lack of respect for self 
and others, and threaten the well-being of individuals and society. Early scholars of ethical 
communication, most notably Nielsen (1966) and Johannesen (1967), began to 
incorporate a discussion of ethics in all aspects of communication. These forerunners 
began exploring ethics in the area of public speaking. Communication experts agree that 
ethical communication is an important responsibility of the speaker. 
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Defining Ethics 

Some of the early leaders in philosophyτAristotle, Socrates, and Platoτspoke extensively 
about morality and ethical principles. Aristotle is frequently cited as a central figure in the 
development of ethics as we discuss them today in the communication discipline.  

Aristotle claimed that a person who had ethos, or credibility, was not only able to convey 
good sense and good will, but also good morals. Great philosophers have debated the 
merits of living well, doing good, and even communicating skillfully. Smitter describes early 
Greeks and Romans as teachers of public speaking; these philosophers argued that public 
communication is άŀ means of civic engagement,έ and ethics are άŀ matter of ǾƛǊǘǳŜΦέ 
Ethics and ethical communication are not only an important part of our lives and our 
decision-making but also are crucial to the public speaking process.  

Moral excellence comes about as a result of habit. We become just by doing just 
acts, temperate by doing temperate acts, brave by doing brave acts. ~ Aristotle 

Morality is the process of discerning between right and wrong. Ethics involves making 
decisions about right and wrong within a dilemma. Sometimes, ethical dilemmas are 
simple. Other times, they require complex choices, such as the decision to report your 
immediate boss for misrepresenting expenses or the decision to move your grandmother 
into a retirement community. These scenarios are more complex than simple choices 
between right and wrong. Instead, these examples are ethical dilemmas because two 
άǊƛƎƘǘέ choices are pitted against one another. LǘΩǎ good to report an unethical supervisor, 
but ƛǘΩǎ ŀƭǎƻ good to keep your job. LǘΩǎ good that your grandmother feels independent, 
but ƛǘΩǎ ŀƭǎƻ positive for her to receive extra assistance as her health deteriorates.  

Ethics and Ethical Standards 

As public speakers, we make ethical choices when preparing and delivering a speech. We 
can easily be faced with a moral dilemma over what information to provide or how to 
accurately represent that information. Knowing the speaking setting, the audience, and 
our knowledge of the topic, we are able to confront ethical dilemmas with a strong moral 
compass.  

This process is made easier by our ethical standards. Ethical standards, or moral principles, 
are the set of rules we abide by that make us άƎƻƻŘέ ǇŜƻǇƭŜ and help us choose right from 
wrong. The virtuous standards to which we adhere influence our ethical understanding. 
For instance, followers of Buddha believe that communication should be carefulτgood 
communication should exhibit restraint, responsibility, and kindness (Merrill, 2009). 

If you want others to be happy, practice compassion. If you want to be happy, 
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practice compassion. ~ Dalai Lama 

This stance informs ƻƴŜΩǎ ethical standards. In fact, Merrill (2009) explains that the holy 
Dalai Lama, the Buddhist spiritual leader, believes compassion is 
even more essential than truth. Therefore, it is justifiable to be 
untruthful when the deception is part of the process of caring for 
another. This example illustrates how ƻƴŜΩǎ belief system 
influences his or her ethical standards.  

These ethical standards are the guidelines we use to interpret 
rightness and wrongness in life, in relationships, and in public 
speaking. Wallace (1955) claims, άŜǘƘƛŎŀƭ standards of 
communication should place emphasis upon the means used to 
secure the end, rather than upon achieving the end ƛǘǎŜƭŦΦέ This 
argument suggests that speakers must consider moral standards 
through every step of the speech process.   

άvǳŜǎǘƛƻƴǎ of right and wrong arise whenever people communicate (NCA Credo for Ethical 
Communication, 1999). Once we have identified our ethical standards, we can apply these 
to make sure that we are communicating ethically.  

Ethical communication is an exchange of responsible and trustworthy messages 
determined by our moral principles. Ethical communication can be enacted in written, oral, 
and non-verbal communication. In public speaking, we use ethical standards to determine 
what and how to exchange messages with our audience. As you read further in this chapter, 
you will begin to understand the guidelines for how ethical communication should occur in 
the public speaking process. 

Ethical Speaking 

In January 2012, an Australian politician, Anthony Albanese, presented a speech to the 
National Press Club. Several people criticized this speech, saying that he stole lines from 
Michael 5ƻǳƎƭŀǎΩǎ character (the U.S. President) in the movie The American President. 
Several specific lines from !ƭōŀƴŜǎŜΩǎ speech did seem to mirror 5ƻǳƎƭŀǎΩǎ monologue, 
with only the names changed. The Liberal Party federal director, Brian Loughnane, claimed 
that this shows Albanese is άǳƴƻǊƛƎƛƴŀƭ and devoid of ƛŘŜŀǎΦέ Others stated that he should 
be embarrassed and should apologize to the Parliament (ABC News, 2012).  

What do you ǘƘƛƴƪ ŀōƻǳǘ !ƭōŀƴŜǎŜΩǎ speech? Was this a simple mishap? A funny prank? 
Something more serious? What do you think this says about !ƭōŀƴŜǎŜΩǎ character? His 
reputation as a politician? Assessing your attitudes and values toward this situation is the 
same as considering how ethics play a role in public speaking. 
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Ethical public speaking is not a one-time event. It does not just occur when you stand to 
give a 5-minute presentation to your classmates or co-workers. Ethical public speaking is a 
process. This process begins when you begin brainstorming the topic of your speech. Every 
time you plan to speak to an audienceτwhether it is at a formal speaking event   or an 
impromptu pitch at your workplaceτyou have ethical responsibilities to fulfill. The two 
most important aspects in ethical communication include your ability to remain honest 
while avoiding plagiarism and to set and meet responsible speech goals. 

Integrity is telling myself the truth. And honesty is telling the truth to other 
people. ~ Spencer Johnson 

Be Honest and Avoid Plagiarism 

Credible public speakers are open and honest with their audiences. Honesty includes 
telling your audience why ȅƻǳΩǊŜ speaking (thesis statement) and what ȅƻǳΩƭƭ address 
throughout your speech (preview). For instance, one example of dishonest speech is when 
a vacation destination offers άŎƻƳǇƭƛƳŜƴǘŀǊȅ tours and ǎŜǎǎƛƻƴǎέ which are really 
opportunities for a sales person to pitch a timeshare to unsuspecting tourists. In addition 
to being clear about the speech goal, honest speakers are clear with audience members 
when providing supporting information. 

 

The first step of ethical speech preparation is to take notes as you research your speech 
topic. Careful notes will help you remember where you learned your information. Recalling 
your sources is important because it enables speaker honesty.  

Passing off ŀƴƻǘƘŜǊΩǎ ǿƻǊƪ ŀǎ your own or neglecting to cite the source for your 
information is considered plagiarism. This unethical act can result in several consequences, 
ranging from a loss in credibility to academic expulsion, or job loss.  

Even with these potential consequences, plagiarism is unfortunately common. In a national 
survey, ά87 percent of students claimed that their peers plagiarized from the Internet at 
least some of the timeέ (Cruikshank, 2004). This statistic does not take into account 



27 | C o l l e g e  o f  t h e  C a n y o n s  ς C o m s  1 0 5  P u b l i c  S p e a k i n g 

 

whether or not the plagiarism was intentional, occurring when the writer or speaker 
knowingly presented information as his or her own; or unintentional, occurring when 
careless citing leads to information being uncredited or miscredited. However, it is 
important to note that being unaware of how to credit sources should not be an excuse for 
unintentional plagiarism.  

In other words, speakers are held accountable for intentional and unintentional plagiarism. 
The remainder of this section discusses how to ensure proper credit is given when 
preparing and presenting a speech. 

A liar should have a good memory. ~ Quintilian 

There are three distinct types of plagiarismτglobal, patchwork, and incremental 
plagiarism (Lucas, 2001). Global plagiarism, the most obvious form of plagiarism, 
transpires when a speaker presents a speech that is not his or her own work. For example, 
if a student finds a speech on the Internet or borrows a former speech from a roommate 
and recites that speech verbatim, global plagiarism has occurred. Global plagiarism is the 
most obvious type of theft. However, other forms of plagiarism are less obvious but still 
represent dishonest public speaking. 

If you tell the truth, you ŘƻƴΩǘ have to remember anything. ~ Mark Twain 

Sometimes a student neglects to cite a source simply 
because she or he forgot where the idea was first learned. 
Shi (2010) explains that many students struggle with 
plagiarism because ǘƘŜȅΩǾŜ reviewed multiple texts and 
changed wording so that ideas eventually feel like their 
own. Students engage in άΨpatchwritingΩέ by copying from 
a source text and then deleting or changing a few words 
and altering the sentence structureǎέ ό{ƘƛΣ нлмлύΦ  

Patchwork plagiarism is plagiarism that occurs when one 
άǇŀǘŎƘŜǎέ together bits and pieces from one or more sources and represents the end 
result as his or her own. Michael hΩbŜƛƭƭ (1980) also coined the term άparaplagingέ to 
explain how an author simply uses partial text of sources with partial original writing. An 
example of patchwork plagiarism is if you create a speech by pasting together parts of 
another speech or ŀǳǘƘƻǊΩǎ work. Read the following hypothetical scenario to get a better 
understanding of subtle plagiarism. 

Three months ago, Carley was talking to her coworkers about expanding their 
ŎƻƳǇŀƴȅΩǎ client base. Carley reported some of the ideas ǎƘŜΩŘ been pondering 
with Stephen and Juan. The three employees shared ideas and provided 
constructive criticism in order to perfect each notion, and then mentioned 
ǘƘŜȅΩŘ revisit the conversation over lunch sometime soon. A week later, Carley 
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shared one of her ideas during ǘƘŜ ŎƻƳǇŀƴȅΩǎ Monday morning staff meeting. 
Carley came up with the idea, but Stephen and Juan helped her think through 
some of the logistics of bringing in more clients. Her ǇŜŜǊǎΩ input was key to 
making /ŀǊƭŜȅΩǎ client-building idea work. When Carley pitched her idea at the 
company staff meeting, she ŘƛŘƴΩǘ mention Stephen or Juan. She shared her idea 
with senior management and then waited for feedback. 

Did Carley behave unethically? Some would ǎŀȅΥ άbƻΗέ since she shared her own idea. Did 
Carley speak honestly? Perhaps not because ǎƘŜ ŘƛŘƴΩǘ ŀŎŎƻǳƴǘ for how her idea took 
shapeτwith the help of Stephen and Juan. This scenario is an example of how complicated 
honesty becomes when speaking to an audience. 

The third type of plagiarism is incremental plagiarism, or when most of the speech is the 
ǎǇŜŀƪŜǊΩǎ original work, but quotes or other information have been used without being 
cited. Incremental plagiarism can occur if, for example, you provide a statistic to support 
your claim, but do not provide the source for that statistic. Another example would be if a 
student included a direct quote from former president Ronald Reagan without letting the 
audience know that those were wŜŀƎŀƴΩǎ exact words. 

Understanding the different types of plagiarism is the first step in ensuring that you 
prepare an honest speech. 

   Table 2.1: Purdue OWL APA Guide for Citing Sources 

Cite   Do Not Cite 

Words or ideas presented in a magazine, 
book, newspaper, song, TV program, movie, 
Web page, advertisement, or any other 
medium.  

Your own lived experiences, your own 
observations and insights, your own thoughts, 
and your own conclusions about a subject.  

Information you gain through interviewing 
or conversing with another person, face to 
face, over the phone, or in writing.  

When you are writing up your own results 
obtained through lab or field experiments.  

When you copy the exact words or a unique 
phrase.  

When you use your own artwork, digital 
photographs, video, audio, etc.  

When you reprint any diagrams, 
illustrations, charts, pictures, or other visual 
materials. 

When you use common knowledge ς e.g. 
folklore, common sense observations, myths, 
and historical events. 
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When you reuse or repost any electronically 
available media, including images, audio, 
video, or other media. 

When you are using generally accepted facts.  

The following pages will provide you will the appropriate guidelines and resources for 
making sure that your speech follows the format your instructor requires.  When in doubt, 
make certain you check with your instructor to see if she or he is asking you to write in APA 
or MLA format. 

Decide When to Cite 

Ethical speakers are not required to cite commonly known information (e.g., skin is the 
largest human organ; Barack Obama was elected President of the U.S. in 2008). When 
speaking publicly you must orally cite all information that ƛǎƴΩǘ general knowledge. For 
example, if your speech claims that the sun is a star, you do not have to cite that 
information since ƛǘΩǎ general knowledge. If your speech claims that the ǎǳƴΩǎ temperature 
is 15.6 million Kelvin, then you should cite that source aloud (Nine Planets, 2011).  

The OWL, an online writing lab at Purdue 
University, provides an excellent guide 
for when you need to cite information 
(see Table 3.1).  

Understanding when to include source 
material is the first step in being able to ethically cite sources. The next step in this process 
is to determine how to appropriately cite sources orally and in written materials. 

Understand Paraphrasing and Direct Quotations 

Next, it is important to understand the process for paraphrasing and directly quoting 
sources in order to support your speech claims. First, what is the difference between 
paraphrasing and directly quoting a source?  

If you research and learn information from a sourceτthe Centers for Disease Control and 
Prevention (CDC), for instanceτ then share that information in your own words; you ŘƻƴΩǘ 
use quotation marks; but you do credit the CDC as your source. This is known as a 
paraphraseτa sentence or string of sentences that shares learned information in your own 
words. A direct quote is any sentence or string of sentences that conveys an ŀǳǘƘƻǊΩǎ ƛŘŜŀ 
word-for-word.  

According to the APA (American Psychological Association), when writing speech content, 
you must include quotation marks around an ŀǳǘƘƻǊΩǎ work when you use his or her 
keywords, phrases, or sentences. This would be relevant for a speech outline, a handout, 
or a visual aid.  
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Develop Accurate Citations 

Ethical speakers share source information with the audience to attribute information 
correctly, and to build or maintain credibility. On written materials, such as handouts or 
speech outlines, citations are handled much like they would be in any essay. Oral citations 
will look and sound different, as the audience usually does not have your outline in front of 
them.  

You should provide enough information so that an audience member understands where the 
information came from and is able locate the source. To give the most thorough and 
supportive oral citation, you should include the author(s) name or source, the publication, the 
date, and the credibility of the author(s).You may choose to briefly describe the author to lend 
credibility to your supporting information.  

Table 3.2 

Sample Oral 
Citation 

tǊƻŦŜǎǎƻǊ ƻŦ /ƻƳƳǳƴƛŎŀǘƛƻƴ {ǘǳŘƛŜǎΣ 9ƭŜƴŀ wǳƛȊΩǎ 
2015 article in Communication Monographs states 
ǘƘŀǘ ΧόŜƴǘŜǊ ŘƛǊŜŎǘ ǉǳƻǘŜ ƻǊ ǇŀǊŀǇƘǊŀǎŜ ƘŜǊŜύΦ 

Sample 
Reference 
Citation 

Ruiz, E. (2015). Communication apprehension in the 
classroom and beyond. Communication Monographs, 
63 (2), 413-450.  

As you can see, there is information in both the reference citation and the oral citation that 
is not included in the other. Ethical speakers provide written, oral, and visual citations to their 
audience.  

Visual aids, just like speech content, must be displayed ethically for the audience. It is not 
sufficient to include a ά{ƻǳǊŎŜǎέ ƻǊ άwŜŦŜǊŜƴŎŜǎέ slide at the end of your PowerPoint because 
that does not accurately link each author to his or her work. Instead, ethical presenters 
provide an author reference on the slide in which the cited content is shown. Similarly, you 
should cite sources on your PowerPoint throughout the presentation.  Visual aids will be 
discussed in greater detail in Chapter 9, include posters, objects, models, PowerPoints, and 
handouts. 
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LǘΩǎ ŀƭǎƻ important to understand how copyright law might affect what and how you include 
information in your speech and on your visual aid. The fair use provision allows for copyrighted 
information to be shared if it is used for educational benefits, news reporting, research, and in 
other situations.  

Nolo (2010) explains, άLƴ its most general sense, a fair use is any 
copying of copyrighted material done for a limited and 
ΨǘǊŀƴǎŦƻǊƳŀǘƛǾŜΩ purpose, such as to comment upon, criticize, or 
parody a copyrighted work. Such uses can be done without 
permission from the copyright ownerέ όbƻƭƻΣ нлмлύΦ Lƴ order to 
determine if the use of content falls under the fair use provision, 
there are four factors to consider: 

1. How will this be used? 

2. What is to be used? 

3. How much will be used? 

4. What effect does this have? 

You can find more about these four factors at the U.S. Copyright website. 

Ethics and equity and the principles of justice do not change with the calendar.~ 
David Herbert Lawrence 

Set Responsible Speech Goals 

Jensen coined the term άrightsabilitiesέ ǘƻ 
explain how a communicator must balance 
tensions between speaker rights and 
responsibility to others. Ensuring that you 
have responsible speech goals is one way to 
achieve ethical communication in public 
speaking. There are several speech goals that 
support this mission. This section will focus 
on five goals: 1) promote diversity, 2) use 
inclusive language, 3) avoid hate speech, 4) raise social awareness, and 5) employ respectful 
free speech. 

 Promote Diversity 

One important responsibility speakers have is fostering diversity, or an appreciation for 
differences among individuals and groups. Diversity in public speaking is important when 
considering both your audience and your speech content.  
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Promoting diversity allows audience members who may be different from the speaker to 
feel included and can present a perspective to which audience members had not previously 
been exposed. Speakers may choose a speech topic that introduces a multicultural issue 
to the audience or can promote diversity by choosing language and visual aids that relate 
to and support listeners of different backgrounds. Because of the diversity present in our 
lives, it is necessary to consider how speakers can promote diversity. 

One simple way of promoting diversity is to use both sexes in your hypothetical examples 
and to include co-cultural groups when creating a hypothetical situation. For example, you 
can use names that represent both sexes and that also stem from different cultural 
backgrounds. In the story about Carley and her co-workers, her co-workers were 
deliberately given male names so that both sexes were represented.  

Ethical speakers also encourage diversity in races, socioeconomic status, and other 
demographics. These choices promote diversity. In addition, ethical speakers can strive to 
break stereotypes. For instance, if ȅƻǳΩǊŜ telling a hypothetical story about a top surgeon 
in the nation, why not make the specialized surgeon a female from a rural area? Or make 
the hypothetical secretary a man named Frank? You could also include a picture in your 
visual aid of the female surgeon or the male secretary at work. Ethical      speakers should 
not assume that a nurse is female or that a firefighter is male. Sexist language can alienate 
your audience from your discussion (Driscoll & Brizee, 2010).  
 

Another way that sexist language occurs in speeches is when certain statements or ideas 
are directed at a particular sex. For example, some audience members could find the 
ά{ŜƭŜŎǘƛƴƎ a CƭƻǊƛǎǘέ speech described at the beginning of this chapter to be sexist. Another 
example is the following statement, which implies only males might be interested in 
learning how to fix a car: άL think that fixing a car is one of the most important things you 
can learn how to do. Am I right, ƎǳȅǎΚέ Promoting diversity is related to using inclusive 
language, discussed in the following sections. 
 

Excellence is the best deterrent to racism or sexism. ~Oprah Winfrey 
 

Use Inclusive Language 

Avoiding sexist language is one way to use inclusive language. Another important way for 
speakers to develop responsible language is to use inclusionary pronouns and phrases.  

For example, novice speakers might tell their audience: άhƴŜ way for you to get involved 
in the ŎƛǘȅΩǎ Clean Community Program is to pick up trash on your street once a ƳƻƴǘƘΦέ 
Instead, an effective public speaker could exclaim: άhƴŜ way for all of us to get involved 
in our local communities is by picking up trash on a regular ōŀǎƛǎΦέ  
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This latter statement is an example of άǿŜέ ƭŀƴƎǳŀƎŜτpronouns and phrases that unite 
the speaker to the audience. ά²Ŝέ language (instead of άLέ or ά¸ƻǳέ language) is a simple 
way to build a connection between the speaker, speech content, and audience.  

Table 3.3   ά̧ ƻǳέ ǾǎΦ ά²Ŝέ [ŀƴƎǳŀƎŜ 

ά¸ƻǳέ [ŀƴƎǳŀƎŜ You may say ǘƘŀǘ ȅƻǳΩǊŜ too busy to 
volunteer, but I ŘƻƴΩǘ agree. LΩƳ here to 
tell you that you should be volunteering 
in your community. 

ά²Ŝέ [ŀƴƎǳŀƎŜ As college students, we all get busy in our 
daily lives and helpful acts such as 
ǾƻƭǳƴǘŜŜǊƛƴƎ ŀǊŜƴΩǘ priorities in our 
schedules. [ŜǘΩǎ explore how we can be 
more active volunteers in our 
community. 

In this exchange, the άȅƻǳέ language sets the speaker apart from the audience and could 
make listeners defensive about their time and lack of volunteering. On the other hand, the 
άǿŜέ language connects the speaker to the audience and lets the audience know that the 
speaker understands and has some ideas for how to fix the problem. This promotes a 
feeling of inclusiveness, one of the responsible speech goals. 

Avoid Hate Speech 

Another key aspect of ethical speaking is to develop an awareness of spoken words and 
the power of words. The NCA Credo of Ethical Communication highlights the importance 
of this awareness: ά²Ŝ condemn communication that degrades individuals and humanity 
through distortion, intimidation, coercion, and violence, and through the expression of 
intolerance and hatredέ όмфффύΦ   

Words can be powerfulτboth in helping you achieve your speech goal and in affecting 
your audience in significant ways. It is essential that public speakers refrain from hate or 
sexist language.  
 
Hate speech, according to Verderber, Sellnow, and Verderber (2012) is άthe use of words 
and phrases not only to demean another person or group but also to express hatred and 
ǇǊŜƧǳŘƛŎŜΦέ Hate language isolates a particular person or group in a derogatory manner.  

Michael Richards, famous for the role of Cosmo Kramer on Seinfeld, came under fire for 
his hate speech during a comedy routine in 2006. Richards used several racial epithets and 
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directed his hate language towards African-Americans and Mexicans (Farhi, 2006). 

Richards apologized for his outbursts, but the damage to his reputation and career was 
irrevocable. Likewise, using hate speech in any public speaking situation can alienate your 
audience and take away your credibility, leading to more serious implications for your 
grade, your job, or other serious outcomes. It is your responsibility as the speaker to be 
aware of sensitive material and be able to navigate language choices to avoid offending 
your audience. 

No matter what people tell you, words and ideas can change the world. ~ Robin 
Williams 

Raise Social Awareness 

Speakers should consider it their ethical responsibility to educate listeners by introducing 
ideas of racial, gender, or cultural diversity, but also by raising social awareness, or the 
recognition of important issues that affect societies.  

Raising social awareness is a task for ethical speakers because educating peers on important 
causes empowers others to make a positive change in the world. Many times when you 
present a speech, you have the 
opportunity to raise awareness about 
growing social issues. For example, if 
ȅƻǳΩǊŜ ŀǎƪŜŘ to present an informative 
speech to your classmates, you could tell 
them about your ǎŎƘƻƻƭΩǎ athletic 
tradition or you could discuss Peace One 
Dayτa campaign that promotes a single 
of worldwide cease-fire, allowing crucial 
food and medicine supplies to be shipped 
into warzone areas (PeaceOneDay.org).  

If your assignment is to present a persuasive speech, you could look at the assignment as 
an opportunity to convince your classmates to (a) stop texting while they drive, (b) 
participate in a program that supports US troops by writing personal letters to deployed 
soldiers or (c) buy a pair of TOMS (tomsshoes.com) and find other ways to provide basic 
needs to impoverished families around the world.  

Of course, those are just a few ideas for how an informative or persuasive speech can be 
used to raise awareness about current social issues. It is your responsibility, as a person and 
speaker, to share information that provides knowledge or activates your audience toward 
the common good (Mill, 1987). 
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One way to be successful in attaining your speech goal while also remaining ethical is to 
consider your ŀǳŘƛŜƴŎŜΩǎ moral base. Moon (1993) identifies a principle that allows the 
speaker to justify his or her perspective by finding common moral ground with the 
audience. This illustrates to the audience that you have goodwill but allows you to still use 
your moral base as a guide for responsible speech use.  

For example, even though you are a vegetarian and believe that killing animals for food is 
murder, you know that the majority of your audience does not feel the same way. Rather 
than focusing on this argument, you decide to use aƻƻƴΩǎ principle and focus on animal 
cruelty. By highlighting the inhumane ways that animals are raised for food, you appeal to 
the ŀǳŘƛŜƴŎŜΩǎ ƳƻǊŀƭ frame that abusing animals is wrongτsomething that you and your 
audience can both agrees upon. 

If we lose love and self-respect for each other, this is how we finally die. 
~ Maya Angelou 

Employ Respectful Free Speech 

We live in a nation that values freedom of speech. Of course, due to the First Amendment, 
you have the right and ability to voice your opinions and values to an audience. However, 
that freedom of speech must be balanced with your responsibility as a speaker to respect 
your audience.  

Offending or degrading the values of your audience members will not inform or persuade 
them. For example, ƭŜǘΩǎ say you want to give a persuasive speech on why abortion is 
morally wrong. LǘΩǎ your right to voice that opinion. Nevertheless, ƛǘΩǎ important that you 
build your case without offending your audience membersτ since you ŘƻƴΩǘ know 
ŜǾŜǊȅƻƴŜΩǎ history or stance on the subject.  

Showing disturbing pictures on your visual aid may ƴƻǘ άƳŀƪŜ your Ǉƻƛƴǘέ in the way you 
intended. Instead, these pictures may send audience members into an emotional tailspin 
(making it difficult for them to hear your persuasive points because of their own 
psychological noise). Freedom of speech is a beautiful American value, but ethical speakers 
must learn to balance their speech freedom with their obligation to respect each audience 
member. 

Fortunately for serious minds, a bias recognized is a bias sterilized. ~ 
Benjamin Haydon 

Ethics in Public Speaking: Ethical Listening 

Jordan stood to give his presentation to the class. He knew he was knowledgeable about 
his chosen topic, the Chicago Bears football team, and had practiced for days, but public 
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speaking always gave him anxiety. He asked for a show of hands during his attention 
getter, and only a few people acknowledged him. WƻǊŘŀƴΩǎ anxiety worsened as he 
continued his speech. He noticed that many of his classmates were texting on their phones. 
Two girls on the right side were passing a note back and forth. When Jordan received his 
peer critique forms, most of his classmates simply said, άDƻƻŘ Ƨƻōέ without giving any 
explanation. One of his classmates wrote, ά.ŜŀǊǎ {¦/YΗέ 

Just as you hope others are attentive to your speech, it is important to know how to listen 
ethicallyτin effort to show respect to other speakers. As we can see from the example 
above, communicating is not a one-way street. WƻǊŘŀƴΩǎ peers were not being ethical 
listeners.  

All individuals involved in the communication process have ethical responsibilities. An 
ethical communicator tries to άǳƴŘŜǊǎǘŀƴŘ ŀƴŘ respect other communicators before 
evaluating and responding to their messages ( As you will learn in Chapter 4, listening is an 
important part of the public speaking process. Thus, this chapter will also outline the ethics 
of ethical listening. This section explains how to improve your listening skills and how to 
provide ethical feedback. Hearing happens physiologically, but listening is an art. The 
importance of ethical listening will be discussed first. 

Provide Ethical Feedback 

Ethical speakers and listeners are able to provide quality feedback to others. Ethical 
feedback is a descriptive and explanatory response to the speaker. Brownell explains that 
a response to a speaker should demonstrate that you have listened and considered the 
content and delivery of the message. Responses should respect the position of the speaker 
while being honest about your attitudes, values, and beliefs.  

Praising the ǎǇŜŀƪŜǊΩǎ message or delivery can help boost his or her confidence and 
encourage good speaking behaviors. However, ethical feedback does not always have to be 
positive in nature.  

Constructive criticism can point out flaws of the speaker while also making suggestions. 
Constructive criticism acknowledges that a speaker is not perfect and can improve upon 
the content or delivery of the message. In fact, constructive criticism is helpful in perfecting 
a ǎǇŜŀƪŜǊΩǎ content or speaking style. Ethical feedback always explains the ƭƛǎǘŜƴŜǊΩǎ 
opinion in detail. Figure 3.3 provides examples of unethical and ethical feedback. 

 

Figure 3.2: Unethical and Ethical Feedback 
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ǒ Unethical Feedback 

ǒ I really enjoyed your speech.  

ǒ Your speech lacks supportive information.  

ǒ You are the worst public speaker ever. 

 

Ethical Feedback  

ǒ I really enjoyed your speech because your topic was personally 
interesting to me.  

ǒ Outside information was not cited, so support was lacking.  

ǒ I believe your speech was ineffective because you were not 
very prepared and made no eye contact with the audience.  

 
As you can see from the example feedback statements (Figure 3.2), ethical feedback is 
always explanatory. Ethical statements explain why you find the speaker effective or 
ineffective.  

Another guideline for ethical feedback is to άǇƘǊŀǎŜ your comments as personal 
ǇŜǊŎŜǇǘƛƻƴǎέ by using άLέ language (Sellnow, 2009). Feedback that employs the άLέ 
pronoun displays personal preference regarding the speech and communicates 
responsibility for the comments. Feedback can focus on the ǎǇŜŀƪŜǊΩǎ delivery, 
content, style, visual aid, or attire. Be sure to support your claimsτby giving a clear 
explanation of your opinionτwhen providing feedback to a speaker.  

Feedback should also support ethical communication behaviors from speakers by 
asking for more information and pointing out relevant information (Jensen, 1997). It is 
clear that providing ethical feedback is an important part of the listening process and, 
thus, of the public speaking process. 
 

     A man without ethics is a wild beast loosed upon this world. ~ Albert Camus 
 

Ethics in Public Speaking: Conclusion 

This chapter addresses ethics in public speaking. As 
ethics is an important part of our daily lives, it also 
plays a significant role in any public speaking 
situation. This chapter defines ethics and provides 
guidelines for practicing ethics in public speaking 
and listening. An ethical public speaker considers 
how to be honest and avoid plagiarism by taking 
notes during the research process, identifying 

sources, and deciding when it is appropriate to cite sources. Ethical public speakers also 
cite sources properly by understanding how to paraphrase and directly quote sources. In 
addition, they know how to cite in written speech materials, during oral presentations, and 
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on visual aids. 

 

Ethical speakers strive to achieve responsible speech goals by promoting gender, racial, and 
cultural diversity, using inclusive language, refraining from using hate speech, raising social 
awareness about important issues when possible, and understanding the balance of free 
speech with responsibility to audience 
members. Ethical listeners consider their 
responsibilities when both listening and 
providing feedback to speakers. Ethical 
listeners should prepare to listen by 
removing distractions, avoiding 
prejudging the speaker, and listen with the 
whole body by giving supportive nonverbal 
feedback to the speaker. Ethical feedback is 
explanatory and descriptive. With this 
improved understanding of how to 
prepare and present a speech ethically, you 
can accomplish the goal of ethical public 
speaking. Consider ethics as you learn 
about the public speaking process in 
upcoming chapters. 

 Glossary 
  
Direct Quote 
A direct quote is any sentence that conveys the primary ǎƻǳǊŎŜΩǎ idea word-for-word. 

Diversity 
Diversity is an appreciation for differences among individuals and groups. 

Ethical Feedback 
Ethical feedback is descriptive and explanatory feedback for a speaker. Ethical feedback 
can be positive praise or constructive criticism. 

Ethical Listener 
A listener who actively interprets shared material and analyzes the speech content and 
ǎǇŜŀƪŜǊΩǎ effectiveness.  

Ethical Communication 
Ethical communication is an exchange of responsible and trustworthy messages 
determined by our moral principles. 

Review Questions and Activities  

ǒ Where 
did 
ethics 
originate
? How 
are 
ethics 
used in 
public 
speaking
? 

ǒ What is 
plagiaris
m? 
What is 
the 
differenc
e 
between 
global 
and 
patchwo
rk 
plagiaris
m? 

ǒ What is 
the 
differenc
e 
between 
paraphr
asing 
and 
directly 
quoting 
a 
source? 

ǒ What 
free 
speech 
rights 
are 
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Ethical Standards 
Rules of acceptable conduct, that when followed promote values such as trust, good 
behavior, fairness and/or kindness. 

Ethics 
Ethics is the process of determining what is good or bad, right or wrong in a moral 
dilemma. 

Global Plagiarism 
Global plagiarism is plagiarism that occurs when a speaker uses an entire work that is 
not his/her own. 

Hate Language 
Hate language is the use of words or phrases that isolate a particular person or group in 
a derogatory manner. 

Incremental Plagiarism 
Incremental plagiarism is plagiarism that occurs when most of the speech is the 
ǎǇŜŀƪŜǊΩǎ original work, but quotes or other information have been used without being 
cited. 

Listening 
Listening is the process of interpreting, or making sense of, sounds. 

Morality 
Morality is the process of discerning between right and wrong. 

Paraphrase 
A paraphrase is any sentence that shares learned information in the ǎǇŜŀƪŜǊΩǎ own 
words. 

Patchwork Plagiarism 
Patchwork plagiarism is plagiarism that occurs when one patches together bits and 
pieces from one or more sources and represents the end result as his or her own. 

Plagiarism 
Plagiarism is when one passes off ŀƴƻǘƘŜǊΩǎ work as his/her own or neglects to cite a 
source for his/her information. 

Social Awareness 
Social awareness is the recognition of important issues that affect societies. 

ά²Ŝέ Language 
ά²Ŝέ Language includes the use of pronouns and phrases that unite the speaker to the 
audience. 
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Chapter 3: Speaking With Confidence 
By Ronald P. Graspy, Ph.D.  
Kutztown University, Kutztown, PA 

 
 

Learning Objectives 

After reading this chapter, you should be able to: 

¶ Understand the nature of communicative apprehension (CA), and be in a better 
position to deal with your particular άōǊŀƴŘέ of CA 

¶ Analyze objectively the formation of your habitual frame of reference 

¶ Apply cognitive restructuring (CR) techniques to create a more positive frame of 
reference 

¶ Understand the importance of customized practice to become conversant in your topic 

¶ Create a personal preparation routine to minimize your apprehension  

Speaking With Confidence: Introduction 

άL ƘŀǾŜ to do ǿƘŀǘΚέ 

You receive your syllabus on the first day of history class, and you see that a 
significant percentage of your overall grade for the semester depends upon 
one, ten-minute oral presentation in front of the class. The presentation is to 
be based on an original research project and is due in eight weeks. 
 

You are excited to get an email after a very positive job interview. They ask 
you to come to a second interview prepared to answer a number of questions 
from a panel made up of senior management. The questions are contained 
in an attachment. άtƭŜŀǎŜ be ready to stand in the front of the room to 
ŀƴǎǿŜǊΣέ ǘƘŜ email reads; ending with ά{ŜŜ you next ǿŜŜƪΗέ 
 

The plans are finalized: You will have dinner to meet your new ŦƛŀƴŎŞΩǎ family 
on Saturday night ς just days away. But, then you are told that your ŦƛŀƴŎŞΩǎ 
father, a former Marine and retired police officer, will want to talk about 
politics and current events ς and that he will likely judge what sort of person 
you are based on how well you can defend your ideas. 

In this chapter, you will learn about dealing with one of the most common fears in our 
society: the fear of public speaking. Fear of public speaking is associated with 

https://creativecommons.org/licenses/by-nc-nd/3.0/
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communication apprehension (CA), which is an individuals level of fear or anxiety 
associated with either real or anticipated communication with another person or persons 
(McCrosky, 1977).  

If you are one of those folks ς take comfort in the fact that you are not alone! Research 
indicates that 20% or more of the U.S. population has a high degree of communicative 
apprehension (McCroskey, 1976).  

CA is a real phenomenon that represents a well-documented obstacle not only to 
academic, but also to professional success. CA can impact many diverse areas; from ƻƴŜΩǎ 
level of self-esteem (Adler, 1980) and how you are perceived by others (Dwyer & Cruz, 
1998), to success in school, achieving high grade-point averages, and even landing job 
interview opportunities (Daly & Leth, 1976).  

People with higher levels of CA have demonstrated that they will avoid communicative 
interaction in personal and professional relationships, social situations, and importantly, 
classrooms. Such avoidance can result in miscommunication and misunderstanding, which 
only becomes compounded by further avoidance.  

CA left unaddressed can even lead to a negative disposition toward public interaction, 
which leads to a lesser degree of engagement, thus perpetuating the fear and further 
compounding the situation (Menzel & Carrell, 1994). The anxiety creates a vicious cycle and 
becomes a self-fulfilling prophecy. But it is a cycle that need not continue.  

By reading this chapter, you will learn about CA; not necessarily how it develops, as that 
can be different in every individual, but rather about how people can deal with it 
effectively. CA is not something that can easily be eliminated ς turned άƻŦŦέ as if controlled 
by an internal toggle switch. But it ŘƻŜǎƴΩǘ have to remain an obstacle to success either. 

Effective public speaking is not simply about learning what to say, but about developing 
the confidence to say it. For many, it all comes down to overcoming those nerves and 
convincing yourself that you can actually get up there and speak! Each individual deals 
with CA most effectively through increased self-awareness and a willingness to work on 
reducing its impact. To conquer the nervousness associated with public speaking, one 
must identify the factors that lead to this anxiety, and then take specific steps to 
overcome this apprehension. 

Classifying Communication Apprehension (CA) 

CA is not the result of a single cause, and so the phenomenon itself comes in many forms. 
It is important for each person to recognize that their particular sort of CA όǿŜΩƭƭ call it a 
άǇŜǊǎƻƴŀƭ ōǊŀƴŘέύ is a phenomenon that has developed uniquely through each of their 
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lives and experiences.  

Trait-anxiety 

Some researchers (McCroskey, et al. 1976) describe CA as trait -anxiety, meaning that it is 
a type of anxiety that is aligned with an ƛƴŘƛǾƛŘǳŀƭΩǎ personality. People who would call 
themselves άǎƘȅέ often seek to avoid interaction with others because they are uncertain  
of how they will be perceived. Avoiding such judgment is generally not difficult, and so 
becomes a pattern of behavior. These folks, according to researchers, are likely view any 
chance to express themselves publicly with skepticism and hesitation. This personal 
tendency is what is known as trait-anxiety. 

State-anxiety 

Other researchers (Beatty, 1988) describe CA as state-anxiety, meaning that it is a type of 
anxiety that is derived from the external situation which individuals find themselves. 
While some may fear public speaking due to some personal trait or broader social anxiety, 
researchers have found that CA more often stems from the fear associated with scrutiny 
and negative evaluation.  

Some people may have had a negative experience in public at an early age ς they forgot 
a line in a play, they lost a spelling bee, they did poorly when called on in front of their 
class ς something that resulted in a bit of public embarrassment. Others may have never 
actually experienced that stress themselves,  but may have watched friends struggle and 
thus empathized with them. These sorts of experiences can often lead to the formation 
of a state-anxiety in an individual. 

Scrutiny Fear 

Still other researchers (Mattick et al., 1989) discuss CA as what is called a scrutiny fear; 
which stems from an activity that does not necessarily involve interacting with other 
people, but is simply the fear of being in a situation where one is being watched or 
observed, or one perceives him or herself as being watched, while undertaking an activity. 
When asked to categorize their own type of CA, many people will identify with this 
phenomenon. 
 

In order for anybody to effectively deal with CA, the first step is to consider what may be 
its primary cause. CA is what is known as a resultant condition; and those who are dealing 
with the challenge will recognize different intensities associated with different situations 
or triggers. This means that overcoming the condition requires first that you recognize, 
and then minimize, the cause. Each person is different, and so each case of CA is personal 
and unique.  
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Trait-anxiety can be one contributing factor to CA, but is often part of a much larger 
condition. It is important to understand that, while the techniques discussed here would 
help in improving an ƛƴŘƛǾƛŘǳŀƭΩǎ approach to public speaking opportunities, we do not 
claim that these techniques would work with more significant personality disorders. 
However, both the presence of state-anxiety, and the appearance of scrutiny fear, can be 
effectively addressed through the application of cognitive restructuring (CR) and careful, 
deliberate experience. 

Frames of Reference 

Many popular movies are now based on multiple-book series like the άIŀǊǊȅ tƻǘǘŜǊέ or 
ά[ƻǊŘ of the wƛƴƎǎέ movies. If you are a fan of these book series, you know about the 
anticipation you felt as the next film was ready to be released ς you get swept away by 
the memories, you look forward to seeing the characters again. Before you even enter the 
theatre and take your seat, you are in a very positive mood and you are looking forward 
to being entertained. Perhaps you are even familiar with the details of the story you are 
about to watch on film; and this only adds to your feelings of anticipation. Because of your 
previous experiences, you have developed a frame of reference toward future events. 

hƴŜΩǎ frame of reference is the context, viewpoint, or set of presuppositions within which 
a person's perception and thinking seem always to occur; and which constrains selectively 
the course and outcome of these activities. Once your anticipation is rewarded, this frame 
of reference becomes how you άŀǇǇǊƻŀŎƘέ the release of each new film in the series ς 
your frame of reference becomes άƘŀōƛǘǳŀƭΦέ Evidence for this can be seen in the 
consistent success of the serial movies ς even if ŎǊƛǘƛŎǎΩ opinions are harsh, fans will go 
see the film. 

Habitual Frame of Reference 

Developing the habitual frame of reference with regard to public speaking usually   comes 
from a combination of personal experiences and what has been witnessed. Formal public 
speaking opportunities are most prevalent within the context of formal education ς thus, 
public presentations are generally student-oriented experiences, which are strongly 
associated with being evaluated or judged. Because there is such a focus upon the grade 
that results from the assignment, there is much less focus upon the integrity of the 
presentation itself.  

Studies have even shown that the possibility of a negative experience can lead to many 
students to skip assignments or drop a class ς even when that class is required for 
graduation (Pelias, 1989). Students will often worry more about their grade rather than 
what is contained in their presentation. Thus, the act of public speaking takes on the 
pressure of taking a final exam with everyone watching. LǘΩǎ no wonder so many students 
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report that they are stressed out by public speaking! 

Personal Frame of Reference 

We can all recall a time when ǿŜΩǾŜ met a group of friends for lunch. Try to recall an 
instance when the conversation centered on the latest popular movie, which you happened 
see the night before. ̧ ƻǳǊ ŦǊƛŜƴŘǎ ŀǎƪΣ άWas it fun? Was it worth the money? Should we go 
see it too?έ  Everyone looked at you and wait to hear what you had to say. And what 
happened when you were faced with all these questions? Well, probably you focused on 
your favorite parts; told the story in some sort of organized manner; your friends whether 
or not they wanted you to give away the ending; and you were probably fine with any of 
your friends interrupting while you were talking.  

In short, you presented to your audience. But, since the action of public presentation was 
not undertaken within the stressful context of a άƎǊŀŘŜŘ ŀǎǎƛƎƴƳŜƴǘΣέ rather within the 
positive context of άƭǳƴŎƘ ǿƛǘƘ ŦǊƛŜƴŘǎΣέ you did not feel the same level of CA as with other 
presentations. 

The action was essentially the same, but the way you approached the action was 
completely different ς solely because you perceived of yourself engaging in a fun activity 
(lunch with friends), and not a stressful one (public speaking).  

Think about how many different experiences have prompted the formation of a habitual 
frame of reference in you: social events with friends, holidays with family, the weekly staff 
meeting at work. Consider whether the way you approach the situation has anything at all 
to do with the sort of experience that follows. Is there a correlation between positive mood 
and positive outcome?  

Think of all the motivational aphorisms and advice ȅƻǳΩǾŜ heard: ά¢Ƙƛƴƪ tƻǎƛǘƛǾŜΗέ or 
ά9ȄǇŜŎǘ {ǳŎŎŜǎǎΗέ all of which are based on the idea that approaching an activity with a 
positive attitude about your potential success is the best strategy. We need to build a 
positive attitude about doing something we are afraid to do. 

Cognitive Restructuring 

Since the major difference between άǇǊŜǎŜƴǘƛƴƎέ to a public audience versus άǇǊŜǎŜƴǘƛƴƎέ 
to a small group of close friends involves ƻƴŜΩǎ attitude about the situation. Overcoming 
CA is as much a matter of changing ƻƴŜΩǎ attitude as it is developing ƻƴŜΩǎ skills as a 
speaker.  
A change in attitude can be fostered through a self- reflective regimen called cognitive 
restructuring (CR), which is an internal process through which individuals can deliberately 
adjust how they perceive an action or experience (Mattick et al., 1989). Cognitive 
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Restructuring is a three-step, internal process: 

1. Identify objectively what you think 
2. Identify any inconsistencies between perception and reality 
3. Replace destructive thinking with supportive thinking 

These steps are easy to understand, but perhaps may be a bit difficult to execute! The first 
step is to identify objectively what you are thinking as you approach a public speaking 
opportunity. Recall your habitual frame of reference. The first step in CR is to shine a 
bright light directly on it. This will be different for each student as this is an internal 
process. 

Sources of Apprehension 

After years of interviewing students from my classes, the two concerns most often 
described are the feeling of being the center of attention ς as if you are under some 
collective microscope with ŜǾŜǊȅōƻŘȅΩǎ eyes on you; and the feeling that the audience is 
just waiting for you to make a mistake or slip up somehow ς and that their disapproval will 
be swift, immediate, and embarrassing. [ŜǘΩǎ discuss how CR might be applied to each of 
these widely held perceptions.  

Impact of Apprehension 

Probably the most common concern people have is being the άŎŜƴǘŜǊ ƻŦ ŀǘǘŜƴǘƛƻƴΦέ When 
people describe this specific scrutiny fear, they use phrases like άŜǾŜǊȅƻƴŜ just stares at 
ƳŜΣέ or άL ŘƻƴΩǘ ƭƛƪŜ having all eyes on ƳŜΦέ Consider for a moment what your experiences 
have been like when you have been a member of the audience for another speaker. Where 
did you look while the person spoke? Did you look at the speaker? 

Direct eye contact can mean different things in different cultures, but in U.S. culture, eye 
contact is the primary means for an audience to demonstrate that they are listening to a 
speaker. Nobody likes to be ignored, and most members of an audience would not want 
to be perceived as ignoring the speaker ς that would be rude!  

Compare: before CR, the frame of reference reflects the idea that άŜǾŜǊȅƻƴŜ is staring at 
ƳŜέΤ after CR, the perception is altered to άǘƘŜ audience is looking at me to be supportive 
and polite ς after ŀƭƭΣ LΩƳ the one doing ǘƘŜ ǘŀƭƪƛƴƎΦέ 
 

Another common concern is the fear of being judged harshly or making an embarrassing 
mistake. Go back to that memory of you as a member of the audience, but this time reflect 
on what sort of expectations you had at the time. Did you expect the speaker to be flawless 
and riveting? Did you have in mind some super-high level of performance ς below which 
the speaker would have disappointed you? You probably did not (unless you had the chance 
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to watch some prominent speaker).  

Think back to any experiences you may have had watching another speaker struggle ς 
perhaps a classmate during one of their presentations. Witnessing something like that can 
be uncomfortable. Did you feel empathy for the person ǎǘǊǳƎƎƭƛƴƎΚ LǎƴΩǘ it a much more 
pleasant experience when the speaker does well? Again, the vast majority of people 
empathize with the speaker when it comes to the quality of the presentation. They are 
willing to give the speaker a chance to say what they want to say.  

Thus: before CR, the frame of reference reflects the idea ǘƘŀǘ άŜǾŜǊȅƻƴŜ is judging me 
ƘŀǊǎƘƭȅέΤ and after CR, the perception is altered to άǘƘŜ audience is willing to listen to what 
I have to say because ƛǘΩǎ a more pleasant experience for them if the speaker is ǎǳŎŎŜǎǎŦǳƭΦέ 

Learning Confidence 

Consider what comes into your mind if you are to deliver a public presentation. Are your 
thoughts consumed with many uncertainties? What if I make a mistake? What if they ŘƻƴΩǘ 
like what LΩƳ talking about? What if? Try your own version of CR. Put yourself in the role 
of audience member and ask yourself whether your fears as a speaker are consistent with 
your expectations as an audience member. Remember that, just like you, the audience 
wants the speaker to succeed.  

Of course CR, unfortunately, is always easier said than done. It is a process that takes time, 
patience, and practice. The most important thing to remember is that you are trying CR as 
a means of breaking a habit, and habits are formed over periods of time, never 
instantaneously. The breaking of a habit, similarly, cannot be done instantaneously, but 
gradually, over time and with deliberate effort. 

Changing your attitude is only one element in overcoming CA. The other involves improving 
your skills as a speaker. The presence of CA in any student brings with it the need to prepare 
more deliberately and more diligently. The other chapters in this book deal with the 
importance of preparation in all areas of public presentation. Readers should consider how 
the challenges involved with overcoming CA can impact the preparation process. 

Techniques for Building Confidence  

Prepare Well 

The correlation between preparation and nervousness is consistent. More practice results 
in less nervousness. The best, most consistent and direct way to minimize the level of 
nervousness you feel is through effective preparation. This is always true.  

Michael Jordan was once asked the best way to learn how to shoot free throws. To 
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ŜǾŜǊȅƻƴŜΩǎ ǎǳǊǇǊƛǎŜΣ ǘƘŜ ŦƛǊǎǘ ǎǘŜǇ ƘŜ ŘŜǎŎǊƛōŜŘ ŘƛŘ ƴƻǘ Ŝƴǘŀƛƭ ŀŎǘǳŀƭƭȅ ǎƘƻƻǘƛƴƎ ǘƘŜ ōŀƭƭΦ He 
described how the first step in learning to shoot free throws is to run sprints. Most 
importantly, his advice was to run until your body was under the same stress as it would be 
in a game when you needed to make those free throws ς because only under those 
conditions would your practice become truly productive. Only then do you pick up the ball 
and shoot.  

All types of preparation and practice yield some benefits, but there is a significant difference 
between practice that is merely helpful and practice that is sufficient. There is a difference 
ōŜǘǿŜŜƴ άƪƴƻǿƛƴƎ what you are talking ŀōƻǳǘΣέ and άƪƴƻǿƛƴƎ what you are going to ǎŀȅΦέ  

Thinking about your presentation can be helpful, but that sort of preparation will not give 
you a sense of what you are actually going to say. Athletes know that the best practices will 
re-create game conditions and test their abilities to perform in real-life scenarios.  

Many students do not practice effectively, and this can result in the wrong idea that 
practice ƛǎƴΩǘ ƘŜƭǇŦǳƭΦ Unfortunately, these same students usually have had little, if any, 
training in how one might prepare for a presentation, and so they employ the scholastic 
training they are most familiar with ς how to write a paper. This is not the same activity as 
presenting, and so the lack of proper preparation only contributes to the lack of confidence. 
[ŜǘΩǎ look at a few elements of effective practice.  

Visualize Success 

Athletes and performers are often coached to visualize what they are trying to do as a way 
to perform correctly. Football and basketball players must envision how each member of 
the team will move during a particular play because team success depends on speedy and 
flawless coordination between individuals. Dancers and divers are trained to visualize the 
form and positioning of their bodies as they execute their moves. Engaging the imagination 
in this way can be beneficial to performance. 

Speakers too, should visualize success. As you practice, visualize yourself presenting with 
confidence to a receptive audience. ά{ŜŜέ your relaxed facial expressions and άƘŜŀǊέ your 
confident tone of voice. Imagine yourself moving gracefully, complementing what you say 
with expressive gestures.  

Imagine the audience reacting appropriately ς nodding appreciatively and giving thoughtful 
consideration to your points. Imagine the gratification of watching the audience really άƎŜǘ 
ƛǘΦέ When you can honestly envision yourself performing at this level, you are taking an 
important step toward achieving that goal. 

Avoid Gimmicks 

Some acting coaches (and speech teachers) encourage their students to practice in front of 
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mirrors, so that they can watch themselves perform and evaluate how they move. In acting, 
this can be very useful; but in speaking, it is less so.  

When you practice your presentation, the most important element is expressiveness. You 
want to become more familiar with the volume of material, the order in which you plan to 
present it, and the phrasing you think would be most effective to express it.  

Watching yourself perform in a mirror will focus your attention on your appearance first ς 
and on what you express second. This makes using a mirror during practice a distraction 
from what the practice ought to achieve. 
 

For some reason, the myth persists that imagining your audience in their pajamas ς or 
something similarly silly ς is an effective way to make standing in front of them seem less 
scary. These sorts of gimmicks ŘƻƴΩǘ work! In fact, concentrating on anything other than 
what you are doing is distracting and not beneficial at all. Do your best to avoid such advice. 
Visualize success! 

Breathe and Release 

One type of pre-presentation exercise that might be helpful is based on a therapeutic idea 
called systematic de-sensitization. A multi-stage regimen to help patients deal with 
phobias through coping mechanisms, which involves gradual exposure to what produces 
the anxiety, long-term self- reflection, and mental discipline.  

Here, we will discuss a shortened version called άōǊŜŀǘƘŜ and ǊŜƭŜŀǎŜΦέ This relaxation 
technique could be useful for nervous speakers ς especially those who are concerned with 
the physical manifestations of nervousness, such as shaky hands or knees. 

The key to άōǊŜŀǘƘŜ and ǊŜƭŜŀǎŜέ is to understand that when nervous tension results in 
minor trembling, the effort of trying to keep ƻƴŜΩǎ ƘŀƴŘǎ from shaking can contribute to 
the whole situation ς that is, trying to stop literally can make it worse! Therefore, the best 
approach is through relaxation. 
 

 

 

 

 

 

How to Breathe and Release 
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1. Imagine the nervousness within your body. Imagine the energy bubbling 
inside you, like boiling water.  

2. Draw that energy to a high point within your body through a deep, 
cleansing breath. Imagine this cleansing breath like a vacuum, inhaling all of 
the bubbling liquid.  

3. Release the energy by deliberately relaxing your upper body, all the way 
from your fingertips to your shoulder blades. Imagine how keeping any part 
ƻŦ ȅƻǳǊ ǳǇǇŜǊ ŜȄǘǊŜƳƛǘƛŜǎ ǘŜƴǎŜ ǿƻǳƭŘ ǊŜǎǳƭǘ ƛƴ ŀ άƪƛƴƪέ ƛƴ ǘƘŜ ǊŜƭŜŀǎŜ ǾŀƭǾŜΣ 
and so complete relaxation is the key to success.   

Minimize What You Memorize 

One important hint for speech preparation involves avoiding the writing of an entirely 
scripted version of the presentation. A speech outline is not a monologue or manuscript; it 
is a guideline and should be used as a roadmap for your speech. 

Remember that lunch with your friends? When you were describing the movie plot, you 
were being conversant in a prepared way. This means that you knew what you were 
describing, but you were not concerned with the specific words you were using. Being 
conversant is the condition of being prepared to discuss an issue intelligently.  

A well-prepared speaker is with regard to her topic. Consider how being conversant in this 
manner allows freer, more fluid communication, with no stress associated with your ability 
to remember what words you wanted to use. Being conversant also gives the speaker the 
best chance to recognize and react to audience feedback.  

If you are completely focused on the integrity of scripted comments, then you will be 
unable to read and react to your audience in any meaningful way. Imagine how frustrating 
it would be for your friends at that lunch if you would not respond to any of their questions 
until you were finished reading a few descriptive paragraphs about the movie. They would 
probably just wait until you were done reading and then try to engage you in a 
conversation! 

Preparing for a speech by memorizing a written script engages your mind at a different 
level from that of a conversant speaker. Concentrating on remembering words is different 
from paying attention to how ƻƴŜΩǎ audience is reacting. The pressure that arises from 
trying to remember the next word can be considerable, yet that pressure is entirely 
avoidable. The goal of public speaking should never be about loyal recreation of a script ς 
it is about getting the appropriate response from your audience.  

Trying to remember an entirely scripted speech can result students forgetting their main 






















































































































































































































































































































































































































































































































































































































































